Year Two – Barclay card advert – narrative
Download Barclay card advert from www.gillmatthews.co.uk (the file is in .wmv format and 742 KB)

Objectives 

Strand 1 Speaking
Tell real and imagined stories using the conventions of familiar story language. 

Explain ideas and processes using imaginative and adventurous vocab and non verbal gestures to support communication. 
Strand 2 – listening and responding 

Respond to presentations by describing characters repeating some highlights and commenting constructively. 

Strand 4 – Drama 
Present part of their own stories for members of their own class.

Strand 7 – understanding and interpreting texts.

Draw together ideas and information from across a whole text using simple signposts in the text. 

Strand 8  - engage with texts through exploring and enacting interpretations. 

Explain their reactions to texts commenting on important aspects. 

Strand 9 – draw on knowledge and experience of texts in deciding and planning what and how to write. 

Sustain form in narrative including use of person and time. 

Strand 10  text structure and organisation

Use appropriate language to make sections hang together. 

Strand 11 sentence structure

Write simple and compound sentences. 

Compose sentences using tense consistently.

Strand 12 presentation

Write legibly using upper and lower case letters appropriately within words.  

Learning Outcome 

At the end of the block – To Be Able To retell a known narrative using the advert as a stimulus. 

	Phase One (days 1 – 4 days) 

Watch and re watch the advert. – watch the first two times without sound. 
Focus generally on  WHO? WHERE? WHAT And WHY? – small groups and partner discussions. 
Watch advert with sound – focus on how the sound contributes meaning to the advert. ( onomatopoeic – sounds could be discussed - phonics) 

Focus more specifically on the 3 c’s and 3 s’s  - characters, colour, camera, setting, sound and story. Character – include discussion about appearance, who he lives with 

Story – where is he going? 


	Phase 2 ( days 5 – 8) 
Focus on When – look at the sequence of events in the clip – when ( e.g morning) and where ( e.g. which room) 

With a partner talk about their own routine in the morning. 

Dramatize their own morning routine – mime for others to guess. 

Focus on speech bubbles – speech for when the house is falling down etc. – raise the question of whether he knows his house has fallen down. 
Focus on thought bubbles. ( repeat speech bubbles focus) 



	Phase 3  ( days 9 – 15) 

Teacher to produce a storyboard with the children to portray the sequences in the clip. 

Children to produce their own storyboard. 

Annotate the storyboard with sequential language – after, meanwhile etc . – create a word bank 

Use their storyboard to orally re tell the story from the advert. 

Re-watch the clip again – focus purely on sounds – children to write on indiv whiteboards –e.g. crash, woosh etc. 

Create a word bank of sound related words. 

Shared/modelled writing – freeze on opening frames – model writing in the past tense and in the third person. 
Children to write their opening for the story. 

Evaluate children’s story openings – discuss alternative openings ( e.g. not all once upon a time there was a man) 

Focus specifically on character description 

Write their own re-telling  ( over 2 days ) – children to use word banks and their storyboards.  Day one’s writing to focus on up until he leaves the bathroom. Day 2 on the remainder.
Finish the unit by children sharing their re tellings with peers. 



	Follow up unit could be story writing based on where he is going? Does this misfortune continue all day? What happens when he gets home and sees his home? 


